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I choose non-contact health monitoring as my post-graduate business project, 
because the project is in line with the trend of the times, and has broad market 
prospects. China is facing enormous challenges from aging of population, coupled 
with the continuous improvement of people's living standards, which make everyone 
increasingly concerns about health.  
Daily monitoring is an important tool to maintain health. Currently in the field of 
health monitoring, lightweight wearable devices are gradually replacing the traditional 
bulky equipment. The key drawback of wearable devices is that they must be worn in 
order to detect signals, which gives non-contact health monitoring a niche market. But 
how to take this opportunity? The old saying goes, "a thousand miles begins with a 
single step", we must first find a suitable entry point into the market. 
In this thesis, the theory of management is applied to industry macro 
environment and industry structure analysis.   Actual survey of the relevant market 
segments are taken, including high-end nursing home and home sleep monitoring, 
both at the initial stages of the target markets. Sales channels and financial issues are 
studied in details. 
Our team plans to construct a large-scale health monitoring platform system: 
health data in real time can be uploaded to the cloud server, and sent to the friends’ 
smart phones of friends’ phone and the doctors’ computer, etc.  In addition to 
self-monitoring, remote monitoring, and professional monitoring are also achieved. I 
wish this health monitoring platform to become the shield people's health. 
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